                                                                                                                                                                                                                      
Running Head; Ethics and Corporate Social Responsibility

 Ethics and Corporate Social Responsibility






                                              Ethics and Corporate Social Responsibility

Name

Institution

Date











                 With the recent globalization in the corporate world, there is a great need to embrace principles that will regulate the behavior of organizations. Just like there are rules in-group, organizations too have set of rules that they operate on. Ethics are the standard set of principles intended to regulate the behavior in which the organization operate on. Ethics in business are not just key to safe operations but they form foundations in which the business is build up on. If the organization has weak business ethics then chances are that at one time the weakness will be felt which will affect the operation of the business negatively. The organization commitment to handle their role in a manner that will affect the environment, economy and social activities of the society positively is what entails the corporate social responsibility. The paper discusses how the organization uses vision, mission, core values, and policies to encourage ethical behavior and promote the corporate social responsibility.
               According to Bailey 2018, an organization cannot just exist without the basis within which it exists. In every organization, there is a mission statement and this explains why the organization is existing. Existing with a reason makes the organization want to achieve more and so they end up creating a list of what they would like to achieve hence forming a vision statement. The only way through which the organizations can check if they are on the right path and if they are focused on their mission and vision is through the core values.  Core values entails the beliefs the organization holds and it is through check listing them that ensures that they are upheld and definitely contribute to the success of the organization. For instance an organization that believes on encouraging innovation and building an enabling environment for all has a likelihood of succeeding more than that one which directly downplay the same. Organization may be faced with issues from time to time. The issues raised must be solved using the guidelines developed when the organization was being formed or using an update of the same due to emerging issues in the world of business. The policy of an organization contains the guidelines on how to act on particular issue when it arises or just in case it happens. Therefore, the policy connect the organization mission, core values and the vision of the organization because it stipulates an action to be taken in case there is challenge in any of them.
                 The mission statement of the organization around the world tends to be cosmetic in a way that no substance quality is delivered form it rather the appearance appeals more than the objective (Shantz, A. 2018). This is excessively bad for the organization because it affects the society negatively. When the mission statement is to produce goods of the highest quality and then it end up producing poor quality goods then the mission statement is not in order. The mission statement of the organization can be used to promote the ethical behaviors by ensuring that it is not cosmetic and that it is in line with it function. For instance, one way of encouraging ethical behavior through the mission statement is by making the employee to understand what the mission statement of the organization is through providing extra and special education forum to inform them what the mission statement means to the organization. The mission statement should be easily understood, inspiring, brave and convincing. This way it will encourage the ethical values as well as promote the corporate social responsibility since both the employee and the society will very well understand the organization value to them.
                          Organization use their vision statement to encourage ethical behaviors and promote corporate social relation through creating a common strategy in which the organization should follow (Havard, C. 2017). For instance, when employees know that the vision of the organization is to be the best service providers to the community the employees will avoid anything contradicting the vision of the organization. They will put their ideal behaviors while working for the organization and in the long -run or short -run the vision becomes realized. The vision encourage ethical behavior because it is the key in achieving the goal of the organization. As the vision is dealt with, Corporate Social responsibility is promoted by, making sure the vision has positive attributes to the society.
                         Core values in any organization are not only important in realizing the vison of the organization but also in ensuring that the corporate social responsibility are promoted. When the organization set beliefs that are determined to maintain and achieve the set goals then the employees will have to embrace the set rules (Ingham, M.2017). The trustworthy of the organization together with the employees encourages the society to corporate from the organization while dishonesty will scare the investors and may lead to the closure of the organization. The beliefs of commitment, efficiency, loyalty and consistence in organization promotes ethical values and encourages corporate social responsibility. When employees are committed to serve the customers while being honest with them, then there is doubt corporate social responsibility and ethical values are upheld.
[bookmark: _GoBack]                         According to Jantz, R. (2017) Policies are very important in an organization because they help to define what is good for the organization and what is bad for the organization. Without the policy, the organization may not be able to measure behaviors in an organization and take the appropriate actions. It is important that the organization develop policies that promote ethical behaviors while encouraging corporate social relationship. Without the policies describing the pertinent issues which adds up to the recommended behavior of the organization maybe hard to determine. Employees should be well informed of the policies within the organization so that they can follow them to the letter and promote ethical behaviors (Lawal, F. 2016). With the policies, there is accountability in the organization and hence employees are responsible for their own mistakes. For one to understand the organization he or she must fast know the policies of the organization. How each irresponsible behavior is to be treated is emphasized on the policy and therefore there is no confusion. Policies helps in encouraging ethical behaviors by giving a procedure to be undertaken in case of any issue arising from a misconduct as well as in appreciating and rewarding employees who hold good behaviors. 
                   Ethical behavior in an organization triggers goods result for the general performance of the organization. When everyone is respected and the community can leap positive impact from the employee of the organization and the management in general then the organization is socially responsible. Corporate social relationship counts heavily on the behavior of the organization to the surrounding including the business itself. An organization can promote corporate social relationship through engaging in activities that contributes positive impacts to the surrounding (Schwepker, C. H. 2019). For instance practicing environmental friendly methods in production and ensuring they dispose their waste in the correct manner while also reducing pollution. 
                           Organization should ensure that incase of noise pollution proper sound control or regulators are put to regulate noise. The organization should also contribute socially by embracing community activities that ensures there is good relationship with the society. Economically the organization ensures that they give back to the community for instance by sponsoring students and helping the needy or even holding public educative meetings to enlighten the community. Corporate social relation helps in keeping the development of the organization goals to be sustainable (Agwu, E. 2016). The organization cannot depend on its own and as a result, it has to rely on the external factors also, which may affect it either in the present or even at a future date.
                          
               
                             Mission and vision relates very closely as they both inform based on what role the organization plays. They help in developing the strategic goals to be achieved in the organization at the given time. Mission explore the basic introduction of the organization and what it is existing while the vision explain what the result of being in existence will end up being. The mission of the organization is very important since it helps to enrich the ethical behaviors of the employee by informing them why the organization exist hence promoting the corporate social relation of the organization. With the recent rise in unethical business practices, it is necessary to tighten the organizations policy to guide the employees in order for the organization goals to be realized. Dishonest employees should be handled accordingly to avoid tarnishing the organization name and function. Those who a rude should also be suspended and give room for more humble and respectable employees. Organization should be free from corruption and this way vision, mission, policies, and core values will encourage ethical behaviors as well as promote corporate social relationship.
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